Research on Target Audience Demographics:

Before outlining the email sequence, it's essential to understand the target audience for
"Financial Planning" services.

Typical Demographics:

Age: 30-55 years old

Gender: All Genders

Location: Urban and suburban areas with a concentration in financially active regions.
Interests: Investing, retirement planning, wealth management, tax planning, and family financial
security.

Other Characteristics: Likely to be married, possibly with children, middle to high-income
earners, homeowners.

Email Marketing Sequence Outline:

Email 1: Introduction to Our Financial Planning Services

Subject: "Unlock Your Financial Potential with Expert Planning"
Discuss the importance of financial planning.

Introduce our company and values.

Provide a brief overview of services offered.

Call to Action (CTA): Book a free 30-minute discovery call.

Email 2: Success Stories

Subject: "See How We Transformed Finances for Families Like Yours"
Share success stories and testimonials.

Highlight the impact of good financial planning.

CTA: Read more success stories on our website.

Email 3: Educational Content

Subject: "5 Common Financial Mistakes and How to Avoid Them"
Provide valuable educational content to build trust.

Explain how our services can help avoid these mistakes.

CTA: Download our free financial mistakes guide.

Email 4: Invitation to a Webinar

Subject: "Exclusive Invite: Master Your Finances Webinar"
Invite to a free educational webinar.

Discuss topics to be covered in the webinar.

CTA: Reserve your spot.

Email 5: Follow-Up and Offer

Subject: "Ready to Take Control of Your Finances? Exclusive Offer Inside"
Follow-up on previous engagements.
Offer a limited-time discount on our financial planning services.



CTA: Book your discounted discovery call now.

Email 6: Final Reminder

Subject: "Last Chance: Secure Your Financial Future Today"
Remind about the limited-time offer.

Stress the benefits of financial planning.

CTA: Book your discovery call before the offer ends.

This sequence is designed to educate, engage, and move leads through the funnel towards booking a
discovery call, with varying content formats and offers to cater to different segments of the target

audience.



