
Company Name: GreenTech Solar Solutions Product/Service: Solar panel installations for
residential homes Objective: Increase the number of solar panel installations by 20% in the next fiscal
year

Marketing Campaign Outline:

1. Introduction:

Introduce the principle of marginal analysis and its importance in making informed
decisions.
State the objective of increasing solar panel installations by 20% in the next fiscal year.

2. Strategies Being Considered:

a. Local Community Workshops:
Marginal Cost: Organizing venues, hiring trainers, and marketing the workshops.
Marginal Benefit: Direct engagement with potential customers, building trust, and
immediate feedback.
Considerations: Time-intensive but can lead to immediate conversions.

b. Digital Marketing Campaigns:

Marginal Cost: Ad spend, content creation, and monitoring.
Marginal Benefit:Wide reach, targeting capabilities, and scalability.
Considerations: Requires consistent monitoring and optimization but can reach a broader
audience quickly.

c. Referral Programs:

Marginal Cost: Discounts or incentives given to existing customers for referrals.
Marginal Benefit: Leveraging the trust of existing customers to acquire new ones.
Considerations: Lower cost compared to other strategies but relies heavily on customer
satisfaction.

d. Partnerships with Local Businesses:

Marginal Cost: Negotiations, shared revenue, or discounts.
Marginal Benefit: Access to a new customer base and shared marketing resources.
Considerations: Requires building and maintaining relationships but can lead to steady
growth.

3.Weighing Costs and Benefits:

Local Community Workshops: High initial cost but offers direct engagement. Suitable
for immediate conversions but may not scale easily.
Digital Marketing Campaigns: Moderate cost with a high potential return. Scalable but
requires continuous optimization.
Referral Programs: Low cost with a moderate return. Relies on the quality of service and
customer satisfaction.
Partnerships with Local Businesses: Moderate cost with potential for steady growth.
Requires relationship management.

4. Decision Based on Marginal Analysis:



Prioritize Digital Marketing Campaigns for scalability and targeting.
Supplement with Local Community Workshops in areas with high potential.
Implement Referral Programs to leverage satisfied customers.
Explore partnerships selectively based on alignment with business goals.

5. Conclusion:

Highlight the importance of continuously evaluating the marginal cost and benefit of each
strategy.
Emphasize the commitment of GreenTech Solar Solutions to make informed decisions
that benefit both the company and its customers.


